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Introduction

Founded in 1969, Kalpataru Limited is one
of India’s leading real estate companies. A
recipient of several global awards in
design and quality, Kalpataru has created
defining landmarks that have set new
standards in real estate development for
close to half a century.

Built on the strong values of ethics,
quality, prudence, humility, respect, and
transparency, the company'’s projects that
extend across multiple locations in 9 cities
have redefined the skylines of the cities
which they proudly adorn. Kalpataru
Limited is part of the Kalpataru Group,
one of India's leading conglomerates with
interests spanning Real Estate, Power
Transmission and Distribution, Civil
Infrastructure and Logistics.
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Welcome

Welcome to the Brand Guide for
Kalpataru Channel Partners

The purpose of this document is to help
you accurately and consistently leverage the
strength and recognition of the Kalpataru
Brand in your own marketing materials.

Trust is the cornerstone of our industry. As our
partner in providing high-quality products to
our consumers, it's just as essential that your
customers trust your brand and expertise as it
is for you to rely on ours.

One of the best ways to achieve this is to
maintain strong, consistent branding and
messaging across all of your communications
channels. Use this guide to help you in

that process.

Contact

Questions regarding these guidelines
can be directed to your dedicated
Kaplataru Representative

Brand guidelines




Stand alone use
of the official
Kalpataru
Registered Logo
is NOT permitted

We encourage our channel partners to
leverage the strength and recognition of our
brand. Please do not use any of the following
logos with the registered trademark sign as a
a stand alone without your own logo.

1. Standard logos of Kalpataru to be
used along with the CP's own logo.
These are available in full color, and text in
black and reverse (white), in horizontal
orientation only .

All communication to have Kalpataru
logo placed distinctly on top right along
with the Channel Partner's own logo.

Logo - Full color- Black font- DO NOT USE AS STAND-ALONE

(1] BACPA-TARU

Logo - Full color- White font- DO NOT USE AS STAND-ALONE

Under no circumstances the Kalpataru logo mnemonic (tree) should be changed or
the logo be broken up in two parts

2. Product-specific logos

For pieces that only feature one
particular product, you may also use a
product-specific logo. The project logos
may or may not have the brand logo as a
part of the same. You should not use
Kalpataru® registered trademark, unless
Kalpataru name forms the part of the
project logo. Kindly use the project logo
as is (as given by the brand).

Project logo- Eg 1

LAUNCH CODE

EXPANSIA

—_—

THANE (W)

—_

Project logo-Eg 2

KALPATARU

MAGNUS

BANDRA (E)

Brand guidelines
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LOGOS AND TEXT

Do not change the logo or use it over the image!

The following variations are examples of logos that are not acceptable for use under any circumstances.
We must make sure that the project images provided must not be cut with the logo or any other text

over the image.

CallNow ,/ #91-9971361818 ) +91-9971361717 &3 info@kalpataru-vista.com

Specification Price List Contact Us

137674177 - .
@‘i HOME VIDEO AMENITIES FLOORPLANS PRICING NRISERVICES LOCATION @ mm VISTA o ; Licaiion

3 v emy

PRESENTING KALPAT,
PROJEC

a residential development of Kalpataru. It offers spacious and skilfully designed 2BHK. 38HK and 4BHK apariments

Presenting Kaipataru Magnus Project located in Mumbai, is

Get Projects Details

Disclose channel partner name upfront

Clearly depict Channel partner's company name/logo on top of website.

The channel partner's own logo showed be in the first scroll of the website and in content so the user has clarity that it's not Kalpataru's website. The website or
any communication by the channel partner must not be represented or mimic the brand's official outlook.

The Channel Partner must impart the correct/right information about the project (provided by the brand) to the customer.

Brand guidelines 5



RERA ID

Always ensure that the rera id of the particular project provided by the brand is mentioned along
with the RERA id of the channel partner itself.

The RERA ID must always be correct and necessarily mentioned on the website where it is clearly visible, to be taken note of
by the audience.

The channel partner must incorporate the RERA disclosure and RERA line on all communications (print and digital).

MAHARERA REGISTRATION
Project RERA ID NO

P51800004029

Authorized Channel Partner

CP RERAID RERA No. A51800001892HFPLLP.

Brand guidelines 6



COPY AND LEGAL

The channel partner must mentioned if they are an official registered partner with Kalpataru and all pricing of the project mentioned on the website

must be the one given by Kalpataru.
All official copy (information i.e., amenities, area, location, floor plans etc) about the projects must be the ones that are provided by Kalpataru.

Bandra as a city has limitations with open
land giving its residents no scope to enjoy
the freedom of moving around.

affordable price.You will get detail returns over the years and continues to do

Traffic management is also a trait at
information about carpet area after click on S0.

Bandra which will monitor Traffic
throughout 24x7 for hassle free roads. below button.
Know More © Know More ©

Know More ©® Know More ©®

MORE DETAILS SERVICES PRIVACY & POLICY

: Information Purpose Webssite | Content Provided By Respective Owners | Registered Channel Partner.

Incorrect details / Pricing on the channel partner's websites is strictly prohibited.

The channel partner must always have a disclaimer “Prices are subject to change without prior notice and the above is
indicative pricing only” at all communication mediums to the customer.

Brand guidelines



USE OF DOMAIN

The channel partners must not use domain names that mention the brand name & project names in their domain's addresses. A channel partner's
domain name should not conflict with Kalpataru Limited’s project trademark and copyrights.

E.g. — these are names that cannot be used :
www.kalpatarunoida.co.in
www.kalpatarusector150noida.upcomingestate.com/
www.kalpatarubuilders.in/noida/kalpataru-vista/
www.kalpataruvista.ind.in/
www.kalpataruvistaproject.in
www.kalpataru-vista.com

(& C  ©® www.kalpataru-vista.com m

CallNow o +91-9971361818 . +0" ,971361717 info@kalpataru-vista.com

KALPATARU

VISTA

NOIDA

ddddddddddddddddddddddomia e =

< C' ® kalptaruimmensa.com/? % Ig Riw0a7YBRDNARIsAJgsF3M7N4yITOumuHcOdDIHTznOnjCL74cebA

8 wween TART

MENSA

@ 1Bhk:95LacsAllInc.
® 2Bhk:1.24CrAllInc.
@® 3Bhk:1.96CrAllInc.
@® 4Bhk:3.76 CrAllInc.

™ DOWNLOAD BROCHURE
| Getuirections @

Visit Sample Flat @ |

Request Cost Sheet @

Register Here

Get Latest Price @

Book Free Site Visit @

Special Offers O

& Download
Brochure* [ )

Dial :
+91 9920686520

+91 9819914967 KALPATARU IMMENSA

The channel parter website template should be different from the Kalpataru Limited corporate website.

Brand guidelines



IMAGES AND RENDERS

Use approved images / renders only as shared in the channel partner kit.

While using images, the following disclosure needs to be incorporated on the bottom right of the image and their corresponding disclosures
needs to be used.

o Lifestyle image — Representational Image

o Render - Artist’s Impression

OVERVIEW ' PLANS ' AMENITIES = PROJECTUPDATE | LOCATION

S  AMENITIES | PROJECT UPDATE A LOCATION

Amenities

Modern day living made even better with a host of conveniences

KIDS' PLAY AREA

— External

#» Contempor
and 3-bedrt
® Landscapec
and recreat
# Grandentr:

nund

1e of the most premium
hane West. Nestled amidst I
ie offers the best of physical 3 -«-m.p: el
you will have the all modern o TR R | :
5. J Vi !
istrict and IT hub

iges in the vicinity

1ed hospitals like Jupiter,

ts and malls like KORUM,

y

ind cultural centers like Kala
iekar Auditorium and

Representational Image#

Artist Impression#

cript:Void(0):

Only use the approved project brochure as provided by the brand in the channel partner kit for all communication.
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CHANNEL PARTNER REPRESENTATION

Other Mediums like Email / SMS/calling etc:

The channel partner need to represent themselves as 'Official Channel Partners' during all interaction and communication with the customer and not
misrepresent themselves as a Kalpataru brand official.
Example:
WRONG
e | am XYZ calling from Kalpataru
e | am XYZ calling on behalf of KALPATARU

RIGHT
e | am XYZ calling, the authorized channel partner or | am XYZ, the authorized partner.

Channel Partners must only share marketing materials approved by Kalpataru and not make any commitment on behalf of KALPATARU without prior written
approval of the authorized personnel of KALPATARU

Incorrect details / pricing Strictly not permitted

Site Visit:
Broker accompanying the customer is mandatory and need to sign the CIF form in person

Brand guidelines 10



Corporate Headquarters.
Kalpataru Ltd.

101, Kalpataru Synergy,

Opp. Grand Hyatt, Santacruz (E),
Mumbai, India 400 055

Phone: +91 - 22 - 3064 5000
Fax: +91 - 22 - 3064 3131






